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Workplace trends spawn new business unit

Tamelynda Lux

spurs growth of the -

new economy by

_ helping the self-em- -
- ployed better target -

~ and reach their cus-
i tomers

HE HOME-BASED busr.ness
explosmn and other - _
changes in the Workplace

were viewed with a strategic eye °

i by Tamelynda Lux, one of Lon- °

_: don’s young entrepreneurs. -

While others looked upon the -

=" trends with a degree of casual in-
. terest during the recession, the

" response from Lux, operator of

~ Word Wiz Secretarial since 1988,
was straight-up. When she be- -

- came convinced a large chunk of
- the new economy was being built

largely by self-employed people

she diversified. -

- She spun off a new business, -
Lux & Associates, to provide mar-
- keting advice, in part to the grow-
-~ ing number of people caughtin
" corporate downsizings and re-

- structurings, as well as those se]f-

. employed by choice. " -

- = “T Kept hearing people say,- 3

-‘maybe I'll start up my own com-
pany,. ” says Lux, a former legal
secretary who launched her first
busmess (a piano-teaching
“school) while still a student.

- Then a London company, - . .-

: tumed up its nose when she ap-
proached it to prepare a market- :

ing strategy for one of her W rd: .

Wiz chents.
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Tameiynda Lux decided in 1992 to focus un helping the serf-em-
ployed realize their husmess potential.

“I was amazed,” séys Lux.
“They laughed at us. They sa.td
‘you're too small.”.

the economy might grow.”

She set up Lux & Associates™ -
with the goal of helping the self- -

employed and home-based busi-
nesses raise their profile and suc- "
cessfully reach their markets, *

It’s all based on her belief that  ~
regardless of company size or ser-’
vice offered, there’s more to it

than printing up | busmess cards .
and gettmg

Pages. £

5 tioned herself to help chents h
“(But) I thought, thls 1s the way, : launch job searches: %

aﬂpackagmg. ST .
At the same time, she a]so posu—

Starting at about $250- Lux de—
'velops for her self-employed busi-
ness clients a custom marketing*

'’ "support plan that covers topics-~ =

such as the use of advertising, ., .
" ‘generating publicity and carving
out niches. She also provides an
in-depth look at any competltors
1n the field.

Some of her chents arein cntL-

_with hard-working people trymg

their best to make a difference:.
Together, home-based busmess

“es make up the fastest growing

segment of the economy.

The number of self-employed in
business skyrocketed 69 per cent
to about 1.5 million Canadians in

11991 from 678,000 10 years earlier,

according to Statistics Canada.



